
 

 

 

 

 

 

 

When it comes to wood production, 

your specialized federation is there for you! 

 

Fédération des producteurs forestiers du Québec: the voice of woodlot 

owners and wood producers in Quebec 

The federation’s actions are backed up by thousands of wood producers in 

the regions, who are active members of their regional syndicates. The 

federation, working hand in hand with its affiliated regional syndicates, can 

defend shared positions on wood marketing issues and private forest 

development. For example, it has succeeded in getting managed forests 

recognized as immovable property, which allows municipalities to lower the 

tax rates on private woodlots. 

The federation is affiliated with the Union des producteurs agricoles (UPA) 

and the Canadian Forest Owners. It can count on these strong allies to 

ensure that policy makers pay attention to its concerns. 

Visit our website and those of our regional affiliates to find out more about 

the activities and services offered to woodlot owners. 

By becoming a member of your specialized syndicate, you 
can: 

• Get directly involved in wood production issues and contribute to the 

sector’s development and prosperity; 

• Make your issues and concerns known at the regional and provincial 

levels; 

• Influence the directions taken by your organization and the industry; 

• Prioritize collective action to support wood production and its 

development; 

• Be part of a network of wood producers as passionate as you are! 
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La Fédération des producteurs  

forestiers du Québec 

555, boulevard Roland-Therrien 

Longueuil (Québec) J4H 4E7 

Telephone : 450 679-0530 

Website : foretprivee.ca 

Find the syndicate in my region 

 

   
federationdesproducteursforestiers 

Quick facts on the joint plan 

The purpose of the joint plan is to ensure everyone gets the same price for 

wood of equal quality. How it works: 

• Exclusive marketing of wood for pulp and paper and panel board. In 

some regions, this also applies to saw timber; 

• Collective bargaining with wood processing plants;  

• Allotment system for wood production;  

• Organization of wood transport and equalization of transport costs; 

• Guaranteed payments to producers; 

• Information on marketing conditions.  

 

There are 13 different regional marketing boards for wood producers, 

each with distinctive features. 

 

https://www.foretprivee.ca/nous-joindre/
https://www.foretprivee.ca/jaccede-a-ma-region/
https://www.facebook.com/federationdesproducteursforestiers/

